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Study on Construction M ethod of Custan er Analysis
Systan Based on Case— Based Reasoning

HUANG Yi#+xaq SHAO Petiji
( School of M anagement Un wersity of E lectbnic Science and Technobgy Chengdu 610054 Ch na)

Abstract In the age of electronic canmerce the Custamer Relatbnship M anagement (CRM ) that focuses on
custaners is the key to mprove core campetence of corporatbns The custaner resource is one of themost mpo#
tant assets To exactly analyze and evahate custam ers is the base of mplementaton CRM strategy. In this pa
per the case— based reason ngmeans is used to analyze custaners and take full advantage of experts experence
and knowledge It is a canplanent of traditionalmeans and mproves the ntelligen tized level of custan er analysis

system.
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Fig.1 The function structure of customer analysi; system based on case-based reasoning
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Fig.2 The frame of customer analysis system based on case-based reasoning
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